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Phone No: (968) 24 44 6464, Fax No: (968) 24 44 6096,
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Oman Cables Industry (SAOG) conducted its first draw for the Oman Cables Industry (SAOG)’s
Building wire promotion campaign on 31.12.05. 50 lucky winners won Gold Coins worth 10gms
each.

The representatives from Ministry of Commerce and Industry led by Mr. Ibrahim Bin Hamoud
Al Wahaibi were well received by OCI’s Executive Director Mr. A.C. Roy, General Manager —
Sales & Marketing Mr. P.R. Ramakrishnan, Manager — Sales & Marketing Mr. Sandeep Bendre
and Sales & Marketing Officer — Mr. Qasim Sulaiman. The 50 lucky winners were then selected
by Mr. Ibrahim Bin Hamoud Al Wahaibi. This is the first time that OCI has promoted such a
scheme.

Oman Cables has published the winning numbers on their website. Customers can log onto
www.omancables.com for the draw results. The results are also being published in the leading
newspapers in the Sultanate.

201026 | 201415 | 198673 | 199598 | 199999 | 200254 | 200774 | 201111 | 201795 | 203488

201276 | 201346 | 198825 | 199779 | 200006 | 200101 | 200502 | 200966 | 202229 | 203570

201655 | 201298 | 199120 | 199406 | 200140 | 200375 | 200688 | 200574 | 202671 | 203556

201505 | 198401 | 199225 | 199063 | 199428 | 200669 | 200360 | 200133 | 203266 | 203466

201676 | 198564 | 198924 | 199932 | 199837 | 199876 | 201254 | 201932 | 203411 | 203691

Following the success of the first draw, the 2™, 3" and 4™ draw are scheduled to be held on 14™
January, 1* February and 14M February 2006 respectively. Customers who missed out in the first
draw have 3 more golden chances to win, so hurry, buy OCI Building Wires and win 10gms
worth of Gold Coins each.

Oman Cables Industry (SAOG)’s sincerely thanks all its Distributors, Re-distributors and end
customers for patronizing the OCI brand of Building Wires and MOCI for making this draw a
success.




